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In April 2006 New Zealand was one of the first twelve countries to
accept the invitation to participate at World Expo 2010 Shanghai,
thus adding to the succession of New Zealand ‘firsts’ regularly and
favourably acknowledged by the Chinese. These include first to sign
a bilateral agreement with China as part of their WTO accession
process, first to recognise China as a market economy, and first
developed country to conclude a free trade agreement with China.

The decision to participate in Shanghai recognised China’s rapid
economic growth, increasing prominence as a global player, and
importance as New Zealand’s third largest trading partner, with
bilateral trade worth $7.51 billion to November 2007.

Participation at the Expo will help to build relationships with China
at every level: government to government, business to government,
business to business and individual to individual, with all the variations
in between. It will also present a unique opportunity to re-position
New Zealand as a tourism destination in the Chinese market place.

To date 178 countries and 44 international organisations have
confirmed that they will participate in the Expo which will run from

BACKGROUND

1 May to 31 October 2010.  The Organisers aim to stage an event
that is “people-centred, future-oriented and a showcase of human
cultural diversity and innovative power.”  It is expected to attract more
than 70 million visitors to the 528 ha site located between the Nanpu
and Lupu Bridges along both sides of the Huangpu River in Shanghai.

The theme for the Expo is Better City, Better Life and targets the new
thinking, new technologies and new practices for achieving healthy
and sustainable urban living.  The world’s urban population recently
surpassed its rural population and China is expected to pass this
milestone sometime around 2010.

New Zealand can contribute to this theme.  A surprising 86 per cent
of New Zealanders live in cities and towns and the relationship
between town and country is a key one for us.  And though New
Zealand cities are small by Chinese standards, they score very highly
on international ratings for quality of life.







The countries of South East Asia and Oceania are grouped in Zone
B on the Pudong side of the river in close proximity to the China
Pavilion and the Theme Pavilion. New Zealand will have a distinctive
wedge-shaped pavilion covering 75 per cent of a 2000 square metre
corner site adjacent to the main elevated walkway.  It will have a
projected capacity of 40,000 visitors per day.

The winning tender for the New Zealand Pavilion was submitted by
a consortium comprised of project management company Coffey
Projects, architects Warren and Mahoney, visitor experience specialists
Story Inc., quantity surveyors Rider Levett Bucknall and leading
garden designer Kim Jarrett, with engineers Beca subsequently
joining the team.

NEW ZEALAND PAVILION

The aim of the Pavilion is to present a welcoming vision of a nation
which is striving to bring its cities into a sustainable balance with
nature; a country in which natural beauty, the inspiration that it brings,
and the lifestyles that it permits, can exist alongside and contribute
to a modern and innovative first world economy.

The theme of the New Zealand Pavilion is 'Cities of Nature, Living
between Land and Sky.’ In its form and content the pavilion takes
inspiration from the Maori creation story in which the god Tane
separated his parents, the Sky and the Earth, to create space both
for the natural world and for human beings





The Pavilion will comprise four visitor experience areas:

Welcome Space

The front entrance to the pavilion is beneath a welcoming veranda,
a lofty canopy supported by a forest of pillars interspersed with
shorter “pou” (many of them interactive), providing shelter for visitors
watching cultural performances and queuing for entry to the interior.

Cities of Nature experience

Inside the wedge, visitors will walk along a winding ramp which
gradually rises up, taking them through a “day in the life” of a
composite New Zealand city in a natural setting: from the sea, through
the suburbs to the city centre, and out towards the mountains.

The journey will ask the question “what is a ‘better life’?” and give
some possible answers in a series of sequences which look at

THE VISITOR EXPERIENCE

different aspects of our “cities of nature”. Each sequence will consist
of audio visual projections, graphics, lighting and set elements.

Garden and wild places walk

Visitors will exit the Cities of Nature experience near the top of the
wedge, and will then walk back down towards the veranda area
through a garden planted with New Zealand trees and flowers, and
making use of sculptural elements, audio and lighting.

VIP experience

An elegant mezzanine hospitality area located on the east side of
the pavilion will be capable of hosting up to 40 guests for formal
dining, or 80 for cocktail functions. It will also include a separate
meeting / dining room for up to 12 people.







When announcing New Zealand’s participation the Prime Minister
noted that New Zealand Trade & Enterprise (NZTE) would be expected
to involve New Zealand companies trading with China as well as to
showcase New Zealand innovation, culture and tourism. Although
the Expo is not a trade fair it does present a unique opportunity for
sponsor companies to align with the national interest in a high profile
event which the Chinese hosts are committed to making “a successful,
splendid and unforgettable world exposition.”

NZTE will work with a core group of significant private
sector contributors, whether of cash or kind, who will be designated
Foundation Partners.  A wider Sponsor group of suppliers of materials
and services will also be sought.  It is anticipated that all partner and
sponsor companies will benefit from the positive messages which
the pavilion will convey about New Zealand and the benefits of doing
business with New Zealand.

Depending on their contribution, partner and sponsor companies will
be offered varying levels of discreet product exposure (where
practicable) and acknowledgement within the pavilion, use of the
VIP facilities for fully catered hospitality and meetings, invitations to
attend New Zealand National Day at the Expo, and the right to
publicise their support for New Zealand’s participation.

SPONSORSHIP AND USE OF THE PAVILION

In addition to the potential for sponsorship, the Pavilion will provide
an unparalleled opportunity during the Expo for New Zealand
businesses and organisations to host their Chinese clients and
contacts within a uniquely New Zealand environment.  The VIP area
will be available by arrangement for business meetings, lunches,
dinners and functions featuring the best of New Zealand food and
beverages and friendly hospitality.

For further information and discussion of possible involvement,
please contact

Phillip Gibson
Commissioner General
Tel +62 21 5709460
email phillip.gibson@mfat.govt.nz

Mike Pattison
Project Director
Tel +64 4 816 8149
email mike.pattison@nzte.govt.nz






